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Abstract 

The research study uses secondary data 

analysis to study the unique attributes and 

obstacles of religious destinations in Uttar 

Pradesh throughout 2019 and 2025. Because it 

includes pilgrimage, heritage, culture, and big 

public events in a single geographic region, 

Uttar Pradesh has an essential part in India's 

tourism sector.  

The study examined how holy destinations like 

Ayodhya,Varanasi,Prayagraj,MathuraVrindav

an, and Buddhist sites develop throughout the 

years by analysing public tourism statistics, 

policy-linked reporting, and destination-based 

literature.Findings illustrate that religious 

tourism tended to be one of the key variables 

driving the state's visitor attraction, particula- 

-rly following the pandemic's recovery and 

following the growth of corridor projects and 

massive-scale religious events. In accordance 

with the analysis, such locations also  encou- 

-nter unique problems with controlling 

crowds,infrastructure pressure, proper hygiene, 

cultural sensibility, commercialisation, and 

historic maintenance. This research presents 

the point that religious sites should be 

managed through deliberate planning that 

sustains the area's sacred ness dimension while 

supporting expectations associated with 

contemporary tourist and urban services. 
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1. Introduction 

In addition to the state's several sacred 

locations for Buddhism, Jainism, Hinduism, 

and Sufi traditions, Uttar Pradesh is one of  

 

 

India's top ranked religious tourism 

destinations. Indian and foreign pilgrims,  

tourists, scholars, and spiritual seekers attract 

themselves to cities and towns comprising 

Varanasi, Ayodhya, Prayagraj, Mathura, 

Vrindavan, Sarnath, Kushinagar, and 

Vindhyachal. Such places are living divine 

spaces where worship, ritual, memory, 

economy, and mobility exist together, in 

contrary to traditional tourist destinations. 

The pre-pandemic baseline, the disruption 

imposed on by COVID-19, and the enduring 

recovery and expansion linked to new 

infrastructure and major religious celebrations 

make the period between 2019–2025 

particularly important for research. Through 

measures like the Ayodhya Development 

Project, the Kashi Vishwanath Corridor, and 

upgrades made to pilgrimage routes, the state 

also experienced a destination transformation 

in recent years. A vital scholarly challenge is 

presented by these developments: how should 

holy sites be made attractive for tourism 

without affecting their social harmonies and 

spiritual identity? 

 

2. Statement of the Problem 

Religious locations are complex to maintain 

since their visitors come for more than just 

pleasure. They frequently call for direct access 

to temples, ghats, bathing spots, processional 

routes, sacred landscapes, and reasonable 

pilgrimage services. They also tend to possess 

emotional,traditional,andspiritual expectations. 

As compared to leisure tourism venues, this 

makes planning more complicated. 

Businesses want to earn money from growing 

visitor numbers, while governments struggle to 

enhance access, lodging, transportation, 

security, and urban services. This increases 
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pressure on land-use change, traditional 

development, commercialisation, and growth 

in the population. Therefore, the primary 

challenge lies in finding a balance with the 

temporal expectations of contemporary 

tourism and governance in cities and religious 

worth of place. 

 

3. Objectives of the Study 

1. To employ secondary data to assess Uttar 

Pradesh's tourism developments from 2019 

to 2025. 

2. To ascertain the primary features of Uttar 

Pradesh's religious sites. 

3. To examine the unique difficulties that the 

state's key religious establishments face. 

4. To assess the how infrastructure, rules, and 

major events impact the emergence of 

religious tourism. 

5. To produce attainable solutions for the 

equitable and environmentally conscious 

management of religious locations. 

 

4. Research Questions 

1. During 2019 to 2025, what are the key 

tourism trends in Uttar Pradesh? 

2. What characterises tourist sites that are 

religious from places that are not? 

3. What are the main hurdles to supervising 

these consecrated locations? 

4. Which effects have major events and 

infrastructure improvements had on the 

state's tourism growth? 

 

5. Review of Literature 

The research that is currently available 

indicates that religious tourism has evolved to 

be a key area of destination development and 

public policy in Uttar Pradesh. The urge for 

pilgrimages has increased along with urban 

configuration, place branding, and enhanced 

access to religious sites, corresponding to 

research on Kashi and Ayodhya. A more 

encompassing analysis of tourism further 

demonstrates that religious and cultural travel 

enhanced employment and public investment 

while boosting the state's tourist industry in 

healing from the disruption that was caused by 

the pandemic. 

The way that corridor projects and event-led 

growth have shifted the state's tourism 

ecosystem is further demonstrated by recent 

tourism reporting. The Kashi Vishwanath 

Corridor assisted Varanasi, Ayodhya became a 

quickly growing site of devotion, and the 2025 

Maha Kumbh established Prayagraj a 

landmark example of an event-based 

pilgrimage concentration. Together, these 

sources demonstrate that religious venues in 

Uttar Pradesh should be analysed as 

interlinked sites of local economy, 

infrastructure, governance, and faith. 

 

6. Methodology 

The entire foundation of this study is 

secondary data analysis. In along with 

ministry-linked tourism reporting, destination 

studies, and policy-related discussions for the 

period under review, the study includes use of 

annually compiled tourist statistics published 

by the Department of Tourism, Government of 

Uttar Pradesh. The process is analytical and 

descriptive. 

The analysis initially looks at the way tourism 

has shifted over time, then it evaluates 

attributes of popular religious sites, then 

finally it studies at the obstacles relevant to 

every single location. The later-year discussion 

draws use of recent accurate reporting and 

official statements cited in trusted publications 

because complete district-wise official figures 

for 2024 and 2025 were not available in the 

same statistical series used for 2019–2023. 

The study's value for recognising general 

trends and destination issues remains 

unchanged by this limitation; while it is vital 

for interpretation. 

 

7. Scope of the Study 

Major religious sites in Uttar Pradesh are 

incorporated in the study, with specific 

emphasis on Ayodhya, Varanasi, Prayagraj, 

Mathura-Vrindavan, Vindhyachal, Sarnath, 

and Kushinagar.For the purpose to assess pre-

pandemic conditions, pandemic disruption, 

recovery, and post-recovery growth, the time 

period is 2019–2025.Rather than primary field 

the findings of the survey, focus is on tourism 

characteristics, growth patterns, and 

management concerns. 

 

8. Tourism Trends in Uttar Pradesh, 2019-

2025 

Even though the pandemic significantly 

impacted tourists and pilgrimage activity in 

2020 and 2021, Uttar Pradesh remained one of 

India's most frequently visited tourism 

destinations throughout the study period. UP 

Tourism's official statistics pages acts as the 

groundwork for year-by-year comparisons 
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through 2019 and 2023.The state quickly 

recuperated pace and kept on expanding, as 

per later reporting based on the Ministry of 

Tourism and official announcing. 

The reported figure of 478.53 million domestic 

tourist arrivals in Uttar Pradesh in 2023 is 

substantial indicator of this resurgence. 

Furthermore, it was reported more than 649.1  

 

million tourists visit the state in 2024, 

including around 2.36 million foreign visitors. 

On the basis of reports, the first one-half of 

2025 saw over 1.21 billion tourists in 

attendance, with the Prayagraj Maha Kumbh 

contributing as a substantial demand source. 

Table 1. Uttar Pradesh tourism trend during 

2019-2025 

Year Tourism condition Key evidence 

2019 Pre-pandemic benchmark 

year 

UP Tourism published district-wise tourist statistics for 2019  

2020 Severe decline phase UP Tourism published district-wise tourist statistics for 2020 

during COVID-19 impact  

2021 Partial reopening and 

limited recovery 

UP Tourism published district-wise tourist statistics for 2021  

2022 Recovery strengthened UP Tourism published district-wise tourist statistics for 2022  

2023 Strong domestic tourism 

rebound 

Uttar Pradesh recorded 478.53 million domestic tourist 

arrivals  

2024 High expansion phase Uttar Pradesh received more than 649.1 million total tourists  

2025 Exceptional surge Tourist numbers crossed 1.21 billion in Jan-June 2025; 

Maha Kumbh drove demand  

 

Table 2. Phase-wise interpretation of tourism change 

 
Period Main feature Interpretation 

2019 Stable base year Useful benchmark for later comparison  

2020-

2021 

Pandemic 

disruption 

Pilgrimage and travel were highly affected by restrictions  

2022-

2023 

Recovery period Domestic pilgrimage became a major recovery engine  

2024-

2025 

Acceleration 

period 

Infrastructure, symbolic destination growth, and mega events pushed 

tourism sharply upward  

 

9. Religious Destination Profile of Uttar 

Pradesh 

Uttar Pradesh's strength in religious tourism 

arises from the broad range of its venues. One 

of the world's oldest sacred cities still in 

existence, and Varanasi integrates temples, 

ghats, ritualistic bathing, cremation customs, 

and historic avenues into a highly populated 

area. Lord Ram is connected to Ayodhya, and 

this has recently drawn in a lot of tourists and 

followers. The divine Sangam and significant 

religious ceremonies like Kumbh and Maha 

Kumbh are the primary attractions of 

Prayagraj. 

Krishna devotion, temple visits, festival 

calendars, and emotional spiritual journeys are 

closely connected with Mathura and 

Vrindavan. Because they inspire Buddhist 

pilgrims and heritage pilgrims from all over 

the world, Buddhist destinations like Sarnath 

and Kushinagar supply the state an 

international spiritual dimension.Uttar Pradesh 

is an unique example of multi-faith religious 

sightseeing concentration because of its vast 

portfolio. 

Table 3. Major religious destinations in Uttar 

Pradesh 

 
Destination Religious link Distinct feature 

Varanasi Hindu sacred city Temples, ghats, ritual continuity, sacred urban heritage 

Ayodhya Ramayana tradition Devotional hub with rapid recent growth 

Prayagraj Sangam and ritual bathing Kumbh and Maha Kumbh event concentration 

Mathura Krishna birthplace tradition Temple visits and festival tourism 
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Vrindavan Krishna bhakti tradition Emotional and devotional pilgrimage space 

Vindhyachal Shakti pilgrimage Regional sacred circuit and corridor focus 

Sarnath Buddhist heritage International Buddhist pilgrimage and learning site 

Kushinagar Buddhist sacred destination Linked with Mahaparinirvana tradition 

 

Table 4. Shared characteristics of religious destinations 

 
Characteristic Description 

Faith-based demand Visitor movement is driven mainly by belief, ritual duty, and devotion  

Peak-period crowding Festivals and auspicious dates create sudden visitor concentration  

Mixed use of space Pilgrims, residents, tourists, vendors, and priests share the same space  

Symbolic value Destinations carry cultural memory and sacred identity  

Strong local linkages Local trade, food, flowers, transport, and stay services depend on 

pilgrim flow  

Sensitive experience 

expectations 

Visitors expect cleanliness, safety, respect, and easy ritual access  

 

10.Unique Challenges of Religious 

Destinations 

The management of crowds is one of the most 

obvious challenges. Religious travel 

commonly peaks on certain periods that are 

unaffected by standard tourism planning 

considerations. This indicates that even though 

a location can be accessible on regular days, it 

might be very occupied on festivals, bathing 

dates, temple rituals, or ceremonial 

openings.The Maha Kumbh in Prayagraj 

reportedly gathered 660 million people in just 

45 days, highlighting the amazing scope of 

governing religious event. 

The relevance to uphold religious environment 

while creating tourism amenities provides an 

additional challenge. Access can be expanded 

by new roads, hotels, markets, parking, digital 

marketing, and redevelopment projects, but 

they might additionally result in noise, visual 

alteration, traffic jams, and commercialisation. 

Therefore, methods of development for 

religious destinations should prioritise ritual 

routes, religious sites, historical structures, and 

local based customs of culture. 

Stress on the infrastructure is a third concern. 

Narrow avenues little open space, and 

inherited patterns of population are common 

traits of historical sacred cities. Sanitation, 

public restrooms, solid waste management, 

emergency access, drinking water, and last-

mile mobility systems will all be placed under 

pressure when visitor numbers surge rapidly. 

As consequence, urban government and 

religious tourist administration are intimately 

related. 

Table 5. Main challenges in religious 

destinations 

 

 
Challenge Why it matters 

Crowd pressure Pilgrim peaks are intense and linked with fixed faith calendars  

Cleanliness and 

sanitation 

Hygiene is important for both ritual purity and public health  

Commercialization Economic growth may weaken sacred atmosphere if unregulated  

Heritage stress Ancient temples, ghats, and old built areas face physical pressure  

Security and safety Very large gatherings require close coordination and emergency systems  

Traffic and access Pilgrims need easy last-mile access to sacred points  

Stakeholder conflict Priests, residents, traders, visitors, and government actors may want 

different outcomes  
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Table 6. Destination-wise challenge pattern 

 
Destination Challenge 1 Challenge 2 

Varanasi Old-city congestion  Heritage-sensitive redevelopment  

Ayodhya Sudden rise in pilgrim demand  Balancing new development with sacred identity  

Prayagraj Mega-event crowd management  Temporary service and safety load  

Mathura-Vrindavan Festival traffic pressure  Sanitation and waste issues  

Vindhyachal Capacity management  Support infrastructure gaps  

Buddhist sites International visitor support needs  Better route integration and stay extension  

 

11. Role of Infrastructure and Policy 

Substantial infrastructure enhancements and 

policy support are contributing to Uttar 

Pradesh's recent tourism surge.Industry 

participants referred to the Vindhyachal 

Corridor, Ayodhya Development Project, and 

Kashi Vishwanath Corridor as "game 

changers" for the state's tourism industry. 

Accessibility has improved, and tourist traffic 

throughout regions has expanded attributable 

to better highways, airport growth, improved 

rail routes, and tourism circuits. 

Furthermore, a tourism policy has supported 

private investment and boosted the 

development of the hospitality business. Stamp 

duty exemptions, capital investment incentive 

programs, and government support for hotel 

expansion—especially in heritage and 

religious locations—are added to in the report. 

Stronger regulations must be implemented in 

order to avoid growth from endangering sacred 

landscapes or local culture, even though such 

regulations aid in expanding accommodation 

capacity. 

Table 7. Major drivers of growth in 2019-2025 

 

 
Growth driver Tourism effect 

Kashi Vishwanath Corridor Increased attractiveness and easier visitor circulation in Varanasi  

Ayodhya Development Project Strong increase in devotional tourism and destination visibility  

Vindhyachal Corridor Better destination readiness and pilgrimage support  

Improved connectivity Roads, airports, and rail links widened access  

Tourism circuits Ramayana, Buddhist, and Braj circuits created stronger route identity  

Tourism incentives Hotel and tourism investment became more attractive  

Mega events Large events generated immediate and long-term tourism attention  

 

Table 8. Economic and social effects of religious tourism growth 

 
Area Effect 

Local business Demand rises for food, flowers, offerings, transport, and souvenirs  

Hospitality More hotels, dharamshalas, and home-stay opportunities emerge  

Employment Jobs increase in transport, retail, guiding, cleaning, and services  

Public infrastructure Lighting, sanitation, roads, and urban services improve  

Place image Religious destinations gain national and international attention  

 

12. Pandemic, Recovery, and  

Post-2023 Acceleration 

Travel constraints hampered pilgrim 

movement, gathering-based tourism, and 

hospitality demand, therefore had a substantial 

effect on the travel and tourism sector. 

Because religious tourism was frequently 

dependent on physical presence, temple 

access, festivals, and community rituals, it was 

especially vulnerable. However, because 

domestic spiritual travel is deeply embedded 

and usually picks up again rapidly when 

conditions improve, recovery subsequent 

reopening was substantial. 

According to figures from the ministry, 478.53 

million local visitors were expected to arrive 

in Uttar Pradesh by 2023. Ayodhya's elevation, 

Varanasi's constant attraction, and Prayagraj's 
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Maha Kumbh concentration all assisted in 

even more quick development in 2024 and 

2025.This pattern indicates how infrastructure, 

symbolism, and destination branding can 

function synergistically to create religious 

tourism a significant post-crisis growth engine. 

Table 9. Recovery pattern of religious tourism 

in Uttar Pradesh 

 

 
Stage  Main condition 

Pre-pandemic Established pilgrimage movement Strong baseline for comparison  

Pandemic 

disruption 

Travel and gathering restrictions Sharp fall in movement and tourism 

activity  

Reopening Domestic movement returned Pilgrimage routes regained importance  

Acceleration Destination projects and mega events 

expanded demand 

Growth became faster and more visible 

after 2023  

 

13. Discussion 

Uttar Pradesh's religious attractions required 

integrated destination management plans. 

Pilgrimage needs, public health, sanitation, 

emergency systems, mobility, heritage 

conservation, and basic support for local 

livelihoods should all be specified in these 

plans. Because the specifications of Varanasi, 

Ayodhya, Prayagraj, Mathura-Vrindavan, and 

Buddhist sites are distinct, a unique framework 

should be established for each prestigious 

destination. 

The following suggestions emerge from the 

analysis: 

1. In important pilgrimage centers, establish 

digital crowd observation and upgraded 

peak-day estimates. 

2. Establish public transport, pedestrian 

avenues, and access without obstacles for 

pilgrims who are disabled and the elderly 

accessible. 

3. Ensure that drinking water facilities, 

restrooms for the public, and solid waste 

management more effective. 

4. Prohibit careless construction from ruining 

historic streets, temple areas, ghats, and 

valuable vistas. 

5. Support destination-linked livelihoods, craft 

marketing techniques, and monitored 

vending to support local communities. 

6. Strengthen itinerary integration and 

multilingual information systems for 

Buddhist circuit destinations. 

 

15. Conclusion 

According to the study's conclusions, religious 

sites in Uttar Pradesh tend to have special 

features that separate them apart from standard 

tourist destinations. These sites saw disruption, 

recovery, and explosive growth between 2019 

and 2025, impacted by large religious events, 

corridor establishment, and domestic faith 

visitor numbers. The most significant cases of 

how religious sites can turn into significant 

tourism destinations include Ayodhya, 

Varanasi, and Prayagraj. 

The study further demonstrates how the 

growth of religious tourism provides distinct 

management issues. These include the 

obligation of preserving a religious 

environment of the venue, crowd control, 

hygiene standards, transportation pressure, 

commercialisation, and historic protection. 

Therefore, Uttar Pradesh's sustainable future 

planning must cautiously and completely 

balance the divine and the temporal. 
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